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NNeessttlléé  aaddmmiittss  tthhaatt  iitt  ddooeessnn’’tt  ccoommppllyy  wwiitthh  tthhee  IInntteerrnnaattiioonnaall  CCooddee  iinn  

aallll  ccoouunnttrriieess  ooff  tthhee  wwoorrlldd,,  bbuutt  ssttiillll  ccllaaiimmss  ttoo  rreessppeecctt  hhuummaann  rriigghhttss……  

 Nestlé Policy and Instructions for Implementation of the International Code, 2010 
→http://www.nestle.com/asset-
library/documents/creating%20shared%20value/nutrition/nestle_policy_who_code_
en_2011.pdf 

 Creating Shared Value Report, Nestlé, 2013 (p. 24) →http://www.nestle.com/asset-
library/Documents/Library/Documents/Corporate_Social_Responsibility/Nestle-CSV-
Summary-Report-2013-EN.pdf  

HHoowweevveerr,,  tthhee  IInntteerrnnaattiioonnaall  CCooddee  ffoorrmmss  IINNTTEEGGRRAALL  PPAARRTT  ooff  hhuummaann  

rriigghhttss  llaaww  aanndd  NNeessttlléé  hhaass  tthhee  oobblliiggaattiioonn  ttoo  ccoommppllyy  wwiitthh  iitt  iinn  AALLLL  

ccoouunnttrriieess  !!  

International Code of Marketing of Breastmilk Substitutes 
Article 11 § 3 

IInnddeeppeennddeennttllyy  ooff  aannyy  ootthheerr  mmeeaassuurreess  ttaakkeenn  ffoorr  iimmpplleemmeennttaattiioonn  ooff  tthhiiss  CCooddee, 
manufacturers and distributors of products within the scope of this Code should regard 
themselves as responsible for monitoring their marketing practices according to the 
principles and aim of this Code, and for taking steps to ensure that their conduct aatt  eevveerryy  

lleevveell  conforms to them. 
→http://www.who.int/nutrition/publications/code_english.pdf 

 
Committee on the rights of the child - General comment No. 15 (2013) on the 
right of the child to the enjoyment of the highest attainable standard of health 

Among other responsibilities and iinn  aallll  ccoonntteexxttss, private companies should […] comply 
with the International Code of Marketing of Breast-milk Substitutes and the relevant 
subsequent World Health Assembly resolutions […] 
→http://tbinternet.ohchr.org/_layouts/treatybodyexternal/Download.aspx?symbolno=CR
C%2fC%2fGC%2f15&Lang=en 

VViioollaattiioonnss  ooff  hhuummaann  rriigghhttss  llaaww  ??  DDoouubblleessppeeaakk  ??  CCyynniicciissmm  ??                        

GGeett  iinnffoorrmmeedd  !!  
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