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An IBFAN-ICDC report on baby food 
marketing practices
This page forms part of the global monitoring report – Breaking the Rules, Stretching the Rules 2010.  Companies’ marketing 
behaviour is measured against the International Code of Marketing of Breastmilk Substitutes and WHA resolutions.

n	Article 6.2 bans the promotion of products 
within the health care system.

n	Article 6.3 prohibits the display of products, 
placards and posters or the distribution 
of company materials unless requested or 
approved by the government.

n	Article 7.3 provides that there should be no 
financial or material inducement to promote 
products.

v	 In Botswana, a brochure originating from 
South Africa and intended for health 
professionals is titled “The Novalac Infant 
Formula Range ….Everyday for Every 
Infant” implying that it is for all babies.  
Echoing the same message as its earlier 
Australian cousins but without the sophisticated and entertaining 
gimmick, the South African version shows 6 houses. Five 
bedrooms are lit-up to represent sleepless occupants caused 
by infant ‘disorders’.  The sixth household has all lights off 
with signs of deep slumber. Next to this ‘peaceful home’ is 
the question “Which is the Novalac family?” The next part 
of this ad explains that “with common functional disorders 
the dietary solution is often sufficient”; this is followed by the 
‘solution’ – a full range of Novalac products.  Among some 
of the ‘common functional disorders’ affecting infants are 
said to be “Growth & well being” and “hungry and sleepless” 
! Both brochures violate the Botswana law which requires 
that information on infant feeding to the health profession 
are restricted to scientific and factual matters and are distributed 
only with the approval of the government. (see 1)

v	 A miniature version of the above brochure is reproduced as 
invitation to health professionals to attend a Novalac presentation 
in Gaborone, Botswana.  The opening statement on the invitation: 
“At last, an infant formula solution for those small, troublesome “ GI” 
problems….” (see 2)

v	 In the UAE, tear-off prescription pads presenting the Novalac 
range as “adapted formula that work” and “Now ..available in super 
and hyper markets” are distributed to doctors so they can make 
their recommendations on tick boxes against each type of formula 
deemed suitable for the individual infant. (see 3)

Promotion to health workers & health facilities

(Above and below) Promotional materials 
by Pharmaco of South Africa
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