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This page contains information received after the company report was finalised.  They are assembled  
alphabetically by country rather than sequentially according to Code Articles. 

An IBFAN-ICDC report on 
baby food marketing practices

v	 In Estonia, a magazine ad advertises Friso 
2 formula, a newcomer to the Estonian 
market. The picture and accompanying 
text in the ad idealise the product by 
showing a warm and cosy family unit and 
the statement that “Friso is a good choice” 
and “irreplaceable nutrition”.  For little 
ones to grow “healthy, smart and strong”, 
the solution appears to be ‘healthy food’ 
developed by FrieslandCampina. (see 1)

v	 In Malaysia, several Friso activities are found to be in 
violation of the Code of Ethics for the Marketing of 
Infant Foods and Related Products. They are explained 
in the captions below the pictures. (see 2)

Free supplies are not allowed in 
Malaysian health facilities but Frisolac 
1 Gold sends top management to 
convince  hospitals to receive full size tins 
of Frisolac 1 on a regular basis. These 
supplies are in turn given as samples to 
mothers.

A Handbook for Mom talks about minor digestive problems 
children suffer from during the first few years of life such as colic, 
constipation and diarrhoea. Again, Friso tries to circumvent the 
Malaysian Code by promoting Friso Gold 3 & 4 but the information 
relayed applies also to young babies and indirectly promotes the 
Friso name found on formula products. 

Friso tries to circumvent the Malaysian 
Code by promoting Friso Gold 3 & 4, 
products not covered by the Malaysian 
Code, in this ad for the Healthy Mum, 
Healthy Child Forum. It overlooks the fact 
that under the Malaysian Code companies 
are not allowed to conduct any activity 
that involves babies, pregnant women and 
mothers, or offer them gifts.

v	 In the Netherlands, free towels bearing the Friso 2 logo are 
given to pregnant women who visit pretecho baby in beeld, a 
health service in Zwolle where mothers can get ultrasound scans 
of their unborn babies. Friso 2 is a product intended for babies 
above 6 months so the promotion is discomfiting as the product 
is unsuitable for newborns. (see 3)

v	 In Vietnam, FrieslandCampina works with the National 
Institute of Nutrition to sponsor seven hospitals in a clinical 
nutrition project to develop and apply ‘nutrition’ as therapy to 
hospitalised patients. This gives rise to conflicts of interest as 
health workers are required to promote breastfeeding. (see 4) Upon their discharge from hospitals and patients 

are no longer under the clinical nutrition project, 
it is likely that parents will need to shop for Friso 
products, like this Vietnamese father is doing.
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What lies beneath the gift in Holland?

Cosy image makes for good marketing in Estonia

1

2

3

4


