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•	 A brochure on complementary foods promoting 
“Hero Baby Whole Day Cereals” also bears 
the “smart choice for a smarter baby” slogan.  
Although the products shown are recommended 
from 6 months onwards, the fact that the 
brochure is found in a health care facility where 
mothers with young babies gather undermines 
breastfeeding. WHA resolution 49.15[1996] 
requires that complementary foods are not 
marketed in ways that undermine exclusive 
and sustained breastfeeding.  WHA resolution 
54.2 [2001] recommends the widest possible 
use of indigenous nutrient-rich foodstuffs in 
complementary feeding. (see 6)

•	 A second brochure entitled “the right meal for 
the right time” shows the food and nutrition 
for each part of the day, morning, day and 
night (see 7).  A third brochure then explains 
how omega 3 and omega 6 contained in Hero 
Baby Good Morning Cereals support healthy 
growth and optimum mental and psycho 
motor development. (see 8) A fourth brochure 
continues with how Hero Baby Goodnight 
Cereals provide the right dinner for baby because 
it is easy to digest, avoids night hunger, induces 
satiety and gives constant energy during night 
sleep. (see 9 and editor’s note below)

•	 Two display signs, one promoting Hero Baby 
Good Morning Cereal “for a good start to the 
day” and another showing just the Hero Baby 
logo say very little but are big on selling Hero 
Baby products. (see 10)

Editor’s note:  According to The UK Scientific Advisory Committee, 
there is no scientific evidence that “Good Night” follow-on 
formulas offered any advantage over other formulas.  Instead, 
parents may be encouraged to believe that it is desirable for a baby 
to sleep longer when there is considerable variation in normal 
sleeping behaviour.  Parents may also consider the product as 
suitable for “settling” infants and use them on occasions additional 
to bedtime, or to “settle” infants younger than six months. 

The same concerns also apply to “Good Night” complementary 
foods.

With the adoption of By Law No. 2075 of 2010 in Egypt on 2 
July 2010, promotion of products for babies under two years is 
prohibited without the permission of the Ministry of Health. Unless 
permission is obtained, the promotion shown in this section should 
no longer happen.
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Labels

n	 Article 9 of the Code requires labels to NOT discourage 
breastfeeding but inform about the correct use of the 
product, the risk of misuse and abide by a number of other 
points.

n	 WHA resolution 54.2 (2001) advises exclusive breastfeeding 
for six months which means that the recommended age for 
use of complementary foods cannot be under 6 months.

v	 In Azerbaijan, Hero cereal sourced from its Turkish 
subsidiary Ülker is recommended for 4 month old babies. 
(see 1)

v	In Kyrgyzstan, the label of Bebe milk biscuit, also 
sourced from Ülker, violates the Kyrgyz law by showing 
an idealising picture of a mother and baby.  It contains a 
message to mothers to start feeding baby complementary 
foods from 4 months and explains how Bebe has twelve 
vitamins and seven minerals which are ideal for baby’s 
development. Apart from a sticker in Russian showing the 
product’s nutrient content, everything else is in Turkish. 
(see 2)

v	 In Switzerland, the labels of the entire Adapta formula 
range normalise bottle feeding with a drawing of a feeding 
bottle – a hard to clean model to boot. (see 3)

v	 In the UAE, the Hero Baby Cereal with Follow-on Milk 
(see 4) and Apple Compote (see 5) are recommended as 
suitable for babies from 4 months.  The cereal label also 
promotes other complementary foods and juices. 
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