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Humana ~Company profile & Code violations

-
I The Executive Summary to Breaking the Rules, Stretching the Rules 2010 is available at www.ibfan.org -

Humana GmbH belongs to the Humana Milchunion group of Albert Grofe Frie

companies, a dairy cooperative of some 6,000 milk suppliers. Rolf Janshen
Managing Directors

The company slogan is “Ouz of love for our children” and using this Bielefelder Strasse 66

32051 Herford, Germany
Tel: +49 (0)5221 181294 Fax +49
(0)5221 181300

http://www.humana.de

love theme, Humana justifies the promotion of its baby food products.
Humana first introduced what it claims as the “first baby formula that
at the time most closely resembled mother’s milk” in 1950. The product
developed by a Herford-based pediatrician, Dr. Heinz Lemke, was for
babies who could not be breastfed or whose mother’s milk supply was
not enough. 60 years on, Humana markets its ‘°100% German’ products
in some 35 countries around the world in addition to its home country.

The 2007 edition of this publication (BTR) reported that Milte

Italia SpA, a subsidiary of Humana, was advertising Piulatte, a new
wonder product capable of increasing breastmilk production by up to
85%. Because of this unsubstantiated claim, IBFAN Italia called for
withdrawal of the Piulatte ad, warning of harm to mothers who were
persuaded to buy the product. Mothers should rely on the real solution
to increasing breastmilk: better management of lactation. When the
ad was reported in BTR 2007, IBFAN Italia was threatened with legal 5
action. IBFAN Italia stood its ground and Milte Italia did not follow
through with its threat. Instead, Milte Italia applied to the European
Food Safety Authority (EFSA) for an opinion on the scientific
substantiation of a health claim related to silymarin (an extract of milk

Products

Humana formula milk
Humana fennel tea
Humana baby porridge
Humana milk cereal
Humana jarred food
Humana milk snack

Logos

thistle found in Piulatte) and increase in
production of breastmilk after delivery.

EFSA’s Panel on Dietetic Products,
Nutrition and Allergies considered
the studies submitted by Milte Italia.

a N

LOOK AT THIS!

A new Humana TV ad, My Little Explorer, running since October
2009 in Germany, portrays how babies learn by experimenting and
how their little discoveries make them cleverer by the day. The link

It concluded in 2010 that a cause

and effect relationship had not been
established between the consumption of
silymarin and increase in production of
breastmilk after delivery.

The scientific opinion vindicates the
2007 call for withdrawal of the Piulatte
ad by IBFAN Italia. Unfortunately, in
the intervening four years many mothers
would have been induced to buy a
useless product.

between the intellectual and physical development of babies and
Humana products is obvious — a blissful scene of a mother bottle
feeding her baby is followed by a final scene showing the
www.humana.de website address.
The website itself explains how
despite all the uncertainties

of the first stages, parents

and health professionals can
depend on Humana to provide
‘a healthy diet’ for the little

ones with the right product for
every need and every age.
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Promotion to the public and in

B Article 5.1 of the Code prohibits advertising and all other forms
of promotion of products under the scope of the Code.

B Articles 5.2 and 5.4 of the Code prohibit companies from giving
samples and gifts to mothers.

B Article 5.3 of the Code bans promotional devices at the retail
level.
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* As part of its “My little explorer” campaign, Humana
invites parents, families and professionals to take part
in a film and photo competition through the www.
meinkleinerforscher.de website. Prices include holiday
packages and Humana products. (see 1)

*  Humana products are sold at discounted prices through
on-line pharmacies and third party websites namely www. W WA 5 3
arzneimueller.de (see 2); www. flaschenmilch.de (see 3) .
and www.newbabyland.com (see 4).
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Misleading text & pictures which violate the Code |

B Article 4.2 requires all information materials to advocate for
breastfeeding and not contain pictures or text which idealise ]

the use of breastmilk substitutes. -

% In Cyprus, a 2003 website http://www.humana.

. ! . ! &
com.cy/products/milk_formulas.htm which is still gt H u m a n a
downloadable in 2010 describes its Humana Pre- then
Infant Formula as “matching breastmilk very closely”
and Supplylng “tbe growzng bﬂb}l u}lt‘/ﬂ dll nut}"ients”, About Humana Products News Request Information Ostra Trading Ltd Humana Worldwide Links
(see 1) [ @Alovunepsuovm Dappakeia
‘:‘ II'l Germany: i _“ i ﬁﬁ'lcuﬁl’urpm
. 4 5
e The web-page www.humana.de/de/mediathek/ @! ¢ el A Aeontact

checklisten-und-plaena/ernaerungsplaner tells parents
about the huge assortment of Humana products at the
disposal of parents when breastfeeding is not possible.

ek | Kontakt

GUKTE | Ratgeber | Uber uns | e

Complementary feeding is recommended from 4 months.
(see 2) Neu und ganz in Lila: das Humana Basis-

Sortiment

mebresen

* Babies who are exclusively breastfed do not need any other
food, not even water for the first six months of life.

DIE ERNAHRUNG IM ERSTEN LEBENSJAHR

* The web-page on breastfeeding recommends adding a bit
of water or tea if mom has not enough breastmilk! —
www.humana.de/de/ratgeber/ernachrung/stillen. (see 3)

paner.

" A

In this Context: PRODUKTFINDER

*  Humana Baby Wasser (baby water) is promoted
not only for reconstituting infant formula but as a
thirst quencher. (see 4)

*  Humana Fennel Tea with caraway is described as
suitable for babies from the first week because fennel
is well known for its positive effect on wind and
cramps. (see 5)
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Labelling

B Article 9 of the Code requires labels to NOT discourage
breastfeeding and inform about the correct use of the product, the
risk of misuse and abide by a number of other points.

e T T -
% Although the EU Directive which implements the Code requires m! fd ,,.! J
that the labels of infant formula and follow-on formula be - ey .

distinguishable from one another, Humana labels for these products
are similar enough to give rise to confusion. e B B B

Humang® Humang | Hllmana*‘l Humang* i
% ;:a 'R ;_:a 'j' = |

On air: the new Humana TV commer¢

read more »
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PRODUCT FINDER

PRE Infant Formula  Infant Formula 1 Prebiotic Follow-On  Prebiotic “Good-
with LC-PUFA with LC-PUFA Formula 2 Night” Milk

Prebiotic Follow-On Prebiotic Follow-On ~ HA PRE with HA 1 with LC-PUFA

Formula 3 Formula 3 Banana- LC-PUFA
. Vanilla
nsorshi
Sponsorship o

Humang" | Humana®

B WHA resolutions 49.15 (1996) and 58.32 (2005) warn against ol A

9 ) 9

conflicts of interest where financial support or other incentives
are given for programmes and health professionals working in the
area of infant and young child health.

% In Germany: ]
! .
*  Humana works hard at linking with :14 I
health professionals. In its website,
www.humana.de/de/hebammen-und- ANFIL 2009
mediziner.info doctors, midwives and IF teyay s s gt Necmiondie s Paamisone Inapsnmedtz
other health professionals are funded to Htostupliopt s :er Fisteniinderna Berine
go to various symposia to find out more Augshurg, 5. und 8. Fabsuar 2010 A !

on nutrition.

Universitatsklinikum I
Hamburg-Eppendorf

* In one symposium, organised in early
2010 in cooperation with the Working

22. April bis 23. April 2009
in

Group Neonatology and Intensive Care Hamburg

of the Franken und Schwaben region,

dinner and lunch for participants were in ausammenarielimi der Rehe
Humana

sponsored by Humana. In return for
such hospitality, the seminar programme
contains an advertisement for Humana
O-VLB, a formula for low birth weight
babies. (see 1)

Aus Liebe Zymxmd

e In asimilar seminar held for health —
workers in late 2009, participants pay a
fee of 25 to 35 Euros and get free lunch
and drinks but the leaflet for the seminar, presumably for health
professionals contains advertising for Humana O-LVB, Humana
O, Humana O-HA formulas. There is no scientific content, only
a promotional slogan “Humana — when especially much love is
required”. (see 2)

wwwhumana, de

Aus Liebe zum King
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This page contains information received after the company report was finalised. They are assembled
alphabetically by country rather than sequentially according to Code Articles.

A supermarket in Croatia offers a price
discount and a free NUK milk container
for every purchase of a 300gm box of
Humana 1+. The product label contains
statements which read ‘from birth — for
regular meals; ideal after breastfeeding; ';/
fulfilling and enjoyable; composition that is =
adapted according to age.” (see 1)

W |
In Germany, Humana works with retail
outlets to promote its products for special
occasions and ongoing programmes:

As part of its 35th anniversary, the
Schlecker store gives discount vouchers for W

jrainimaes

Humana 2 follow-on. (see 2)

The store also has an online service which

. . . A
sells Humana products including infant SCHLECKER wmimye',lﬁhﬁﬂ,ﬂg
formula at a discount. (see 3) e
mmmm =

. Anotheke. m BILLIGE]
Mothers Who slgn up Sie befinden sich in > Suche > Suchergebnisse
with the Baby Club
get gift. Packs by mail, .
comprising a sachet
Of Humana Apfelbl‘ei - {8'ven SCHLECKER konnen zu ihrer Suche interessant sein:

Seite 1 3 > )
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together with a t-shirt, - —
paper dolls, plastic

"‘7 Humana
Humang® Erdbeer-Joghurt Michbrei 498€ 149¢

250g " B
- o

spoon, leaflet of

children’s songs Humana ——
and a feeding chart. Folgemilch e wabe e
(see 4) 9 oder 3

500 g, je

In Italy, the distribution of

formula samples to hospitals

is widespread. Hospitals

receive samples from different companies on
a rotational basis including from Miltina, a
Humana brand. To comply with the Italian
law which restricts the promotion of formula
in hospitals, these places should not accept
free supplies nor should they mention
specific products in discharge letters, let
alone advise on the amount of formula to provide and frequency
of the feed. Unfortunately, this often happens, amounting to an
implicit endorsement of Miltina.

The Italian law states that discharge letters issued to mothers after delivery must not
contain a prescription or advise the use of formula.
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